
If you aren't looking at paid advertising on Facebook, 
keep in mind that 85% of the people who ‘like’ your 
business page will never actually return, only seeing your 
posts on their newsfeed. Clogging this up with advertising 
of your product only every day is a big no-no, think smart 
advertising, make it fun to be part of your page! 

By now you’re probably thinking ‘how can I be active on 
Facebook, but not only post advertising my business… 
and out of the 50 million small business pages, the 
chances of anyone seeing mine are so slim, what’s the 
point in even trying?’ 

Don’t lose faith! Whilst all the above is true, one of the 
most important things to understand is that; 

To put it into perpective, consider a famous singer or 
celebrity, they didn’t write their first song and wake up the 
next day getting invited to the Grammys, with hundreds of 
die-hard fans. They had to make the connections, and 
put in effort every day to get their name out there. 

The same applies for Facebook. Post consistently, find 
content that will interest your target audience, reply to 
their comments and messages and over time you will 
develop a strong following.  

  
Two thoughts to leave you with; 
The key is consistency. 
Put aside half an hour on your Monday morning and 
schedule 3-4 posts for throughout the week.  Spend half 
an hour on Friday replying to any comments and 
researching other groups in your demographic and what 
they are doing successfully. 

Decide that Facebook is not actually where you need to 
be investing your time and money. 

There are many other fantastic social media platforms 
that could be ideal for you. Don’t get stuck in the 
headspace that Facebook is the one and only. 
Good luck! 

As of May 2017, Facebook is the home to over 1.94 
billion active users, of which every sixty seconds 
510,000 comments are posted, 293,000 statuses are 
updated and 136,000 photos are uploaded. 

That’s a lot of numbers, and a lot of people, and 
makes it clear to see why Facebook is an ever 
growing epidemic; “everyone’s” doing it."  

But in business terms, comes the resounding 
question; shouldn’t we be on Facebook? Yes, there 
is an almost uncapped pool of potential customers, 
one of the most comprehensive and in-depth data 
analytic systems and of course the continuous 
advances in technology, but should your company be 
on Facebook? 

The answer is unfortunately not black and white, and 
there is a lot of common misconceptions about 
Facebook out there.  

The idea of being on Facebook simply for the sake of 
it, is one that I come across a lot. There are over 65 
million small business pages on Facebook and if 
your page is inactive the reality is that the chance of 
anyone ever finding your page is really quite low. 
   
If your company/ business does have a static FB 
page, at the very least ensure that you have updated 
it with basic information; contact number, email 
address, website and a clear call to action. 

If you are struggling with reach, or you want to get 
your brand out there fast, paid advertising on 
Facebook is  fantastic tool to utilize, with new 
features allowing you to pinpoint your exact target 
audience. 

The click through rate on FB for advertising is 1.61%. 
Initially this doesn’t seem great but 1.61% of 1.94 
billion is still a huge audience and a fantastic way 
speed up the process. 

Should your company 
be on FACEBOOK?

"Facebook is all about the conversation. 
It takes time, effort and persistence."  

If you know that you need to be investing 
more time, energy and effort into 

Facebook, don’t get overwhelmed!
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